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OVERVIEW
The proposed theme for WKCD 2022 was ‘We Need to Talk About Treatment Options’ and the 
focus was on shared decision-making, because many kidney cancer patients are not aware of the 
full range of treatment options available to them – access to clinical trials included. In addition, 
patients often don’t feel qualified or able to ask their health professionals if there are options 
beyond what is being proposed. On the other side of the desk, health professionals either don’t 
believe their patients are interested in hearing all the options or they are too time-pressured to 
open up what could be a long and detailed conversation.

The objective of WKCD 2022 was to promote more and better quality conversations between 
kidney cancer patients and their clinicians. The campaign had two target audiences: patients 
(and their carers) and health professionals. They were reached by a combination of programmatic 
digital media, targeted channels and database marketing. The WKCD campaign assets promoted 
by the campaign included a two-minute animated video, a global webinar on World Kidney 
Cancer Day itself, a list of questions every patient should feel able to ask their clinician and 
information resources (e.g. including treatment options and clinical trials) available through the 
IKCC/WKCD website. 



OVERVIEW – CONT’D
The IKCC marketing team had very productive discussions with Dr Eric Jonasch and 
Dr Michael Jewett and the following key messages were created:

For patients and carers
There are great things happening in the treatment of 
kidney cancer and many different treatment options are 
now available. You have a right to know all the options 
that might be suitable for someone in your position and 
to have informed conversations about your options with 
your clinical team. Here are some things that can help 
you in this endeavour.

Clinical trials of new treatments are happening all the 
time and, depending on your cancer, its stage, where 
you live and other factors, you may be able to join one, if 
you wish. It will require a bit of extra time and effort on 
your part, but in return you’ll receive additional care and 
observation and could be part of a breakthrough new 
treatment.

For Health Professionals
IKCC Global Patient Surveys have highlighted the need 
for better shared decision-making between clinicians 
and kidney cancer patients. That’s why WKCD 2022 is 
about improving shared decision-making by promoting 
better conversations between clinicians and patients in 
respect of the available treatment options.  

Overall, we succeeded in achieving upwards of 
4.2 million impressions of our campaign material, 
6,864 clicks, 570 downloads of the 6 questions, 
374 video views and 234 webinar registrations. 
The reach was magnified by many of the 
participating affiliates to create a significant 
worldwide presence. 



OVERVIEW – CONT’D
On WKCD 16 June, a GLOBAL WEBINAR (online invitation event) was held featuring leading clinicians and 
patients from around the world. The event was scheduled to be live in key time zones, recorded and 
subtitled in 12 languages for viewing soon after the webinar itself. The clinicians were asked to talk about 
best practice in respect of shared decision-making in respect of kidney cancer treatment options, the 
importance of clinical trials and answer questions from the webinar audience . The patient panel was invited 
to share their kidney cancer journey and to discuss their experiences in talking about treatment options. 

Health Professionals Panel:
Dr Rachel Giles – Chair, IKCC. Associate Professor, Internal Medicine, University Medical Centre Utrecht, 
Netherlands. Medical Science Officer, Medicom Medical Publishers, Netherlands
Dr Eric Jonasch – Professor, Department of Genitourinary Medical Oncology, Division of Cancer Medicine, 
MD Anderson Cancer Center, The University of Texas, Houston
Dr Poovan Govender – Specialist Oncologist, Durban, Kwazulu Natal, South Africa

Patients/Carers Panel:
Amy – Patient, Canada
Megan – Patient, USA
Hitesh – Carer, India



WKCD 2022 CAMPAIGN ELEMENTS

WKCD 2022 LOGOS



WKCD 2022 CAMPAIGN ELEMENTS

LONG FORMAT 
VIDEO - 2 minutes

SHORT FORMAT 
VIDEOS – 30 & 15 sec



WKCD 2022 CAMPAIGN ELEMENTS

WKCD 2022 WEBSITE – PATIENTS/CARERS PAGE + HEALTH 
PROFESSIONALS PAGE +  RESOURCES PAGE



WKCD 2022 CAMPAIGN ELEMENTS

WKCD 2022 GLOBAL WEBINAR



WKCD 2022 CAMPAIGN ELEMENTS

SOCIAL MEDIA – GLOBAL MEDIA CAMPAIGN - A global media strategy targeted at patients/carers and HPs



WKCD 2022 CAMPAIGN ELEMENTS
DOWNLOADABLE PDF – The six questions every kidney cancer patient should feel able to ask their doctor



WKCD 2022 CAMPAIGN ELEMENTS
CAMPAIGN GRAPHICS



AFFILIATE HIGHLIGHTS
BRAZIL – INSTITUTO ONCOGUIA 

Did you attend or organise any 
events? 
Yes, we promote an event called 
OncoDebate - Everything you 
need to know about kidney 
cancer dedicated to discussing 
innovation, diagnosis and 
treatments for kidney cancer, 
with experts and patients. The 
event was streamed on our 
YouTube channel.



AFFILIATE HIGHLIGHTS

CANADA – KIDNEY CANCER CANADA



AFFILIATE HIGHLIGHTS

CANADA – KIDNEY CANCER CANADADid you carry out any 
online/digital interactive 
campaigns/activities?  
• Online Coffee-Chat 

for Caregivers
• Online Coffee-Chat 

for Patients
• Webinar – Updated 

guidelines for the 
management of 
small renal masses

• Webinar – Movie 
Premiere THE 
ROBOT with Dr. 
Frédéric Pouliot: 
demystifying robotic 
surgery



AFFILIATE HIGHLIGHTS

CANADA – KIDNEY CANCER CANADA Offline campaign activities?
• CN Tower in Toronto, ON 

lit in green for World 
Kidney Cancer Day

• Parliament house in St 
John’s, NL lit in green for 
World Kidney Cancer Day

• Proclamation: June 16 
World Kidney Cancer Day 
by the towns of 
Fredericton and Saint 
John in New Brunswick



AFFILIATE HIGHLIGHTS
FRANCE - A.R.T.u.R (Association pour la Recherche sur les tumeurs du Rein) 



AFFILIATE HIGHLIGHTS
FRANCE - A.R.T.u.R (Association pour la Recherche sur les tumeurs du Rein) 

On June 13th A.R.T.u.R
organised an online/remote 
event linked to WKCD 2022. 
The theme was: “Innovative 
treatments and access to 
medicines”



AFFILIATE HIGHLIGHTS
FRANCE - A.R.T.u.R (Association pour la Recherche sur les tumeurs du Rein) 

Did you attend or organize any events? 
We asked volunteers wishing to organize 
events for ARTuR to position them around 
WKCD 2022. We gave them our support in 
organizing a hike of 30 people (June 19) and a 
race of 200 people (June 25) by giving them 
ARTuR goodies. These 2 events took place in 
Normandy.

On June 16, 2022, 
2 ARTuR volunteers 
were present on the 
IPSEN site to present 
the Association and talk 
about kidney cancer to 
employees. Post from 
Ipsen on LinkedIn.



AFFILIATE HIGHLIGHTS
GERMANY - Das Lebenshaus e.V.



AFFILIATE HIGHLIGHTS

Did you do online/digital interactive 
campaigns/activities?
We did two “coffee talks” in the week around WKCD –
one on Monday June 13th for patients with metastatic 
disease and one on Wednesday June 15th for patients 
with localized disease to give them a chance to “Talk 
about their treatment options”. 

GERMANY - Das Lebenshaus e.V.



AFFILIATE HIGHLIGHTS
GREECE - VHL FA Alliance Greece 



AFFILIATE HIGHLIGHTS
INDIA - V Care Foundation



AFFILIATE HIGHLIGHTS
NETHERLANDS - Belangenvereniging VHL 

Did you get any media exposure? In a 
special Kidney Cancer edition of the 
magazine Oncologie Vandaag, sent to all 
medical oncologists in the country, with 
an article about IKCC.

Did you do any other 
online/digital interactive 
campaigns/activities?
Yes, Rachel moderated the IKCC 
live webinar



AFFILIATE HIGHLIGHTS
NETHERLANDS - Belangenvereniging VHL 

Please share the highlights of your online/digital 
campaign We have generated a series of videos of Kidney 
Cancer Experts for the Ipsen Academy about treatment 
options with an educational unrestricted grant from 
Ipsen: https://ipsen-academy.com/nl/therapy-
area/oncology/https://ipsen-academy.com/nl/therapy-
area/oncology/

https://ipsen-academy.com/nl/therapy-area/oncology/https:/ipsen-academy.com/nl/therapy-area/oncology/


AFFILIATE HIGHLIGHTS
POLAND - Association "GLADIATOR" 



AFFILIATE HIGHLIGHTS
SOUTH AFRICA - Campaign4Cancer 



AFFILIATE HIGHLIGHTS
SOUTH AFRICA - Campaign4Cancer 



AFFILIATE HIGHLIGHTS
SOUTH KOREA - Korean KC Association



AFFILIATE HIGHLIGHTS
SOUTH KOREA - Korean KC Association

Did you attend or organise any 
events?
• A policy forum 
• Facebook, Instagram, and Daum

Café (online community) are the 
main online SNS posts, and this 
year, we introduced contents 
related to World Kidney Cancer 
Day on YouTube for the first time. 

• A YouTube video was created in 
the form of a question-and-
answer session between HCP and 
a representative of the Kidney 
Cancer Patient Association to help 
treat kidney cancer patients.



AFFILIATE HIGHLIGHTS
SPAIN - Federación Nacional de Asociaciones ALCER 



AFFILIATE HIGHLIGHTS
SPAIN - Federación Nacional de Asociaciones ALCER 



AFFILIATE HIGHLIGHTS
SPAIN - Federación Nacional de Asociaciones ALCER 

Did you get any media exposure?
We produced Videotestimonials based on 
topics of interest for patients: “the 
consultation”, “the silence”, “emotions”, 
”learnings” and “the future”. You can see 
it on our YouTube Channel (ALCERTV) or 
directly through our website. 



AFFILIATE HIGHLIGHTS
UNITED KINGDOM – Action Kidney Cancer



AFFILIATE HIGHLIGHTS
UNITED KINGDOM – Action Kidney Cancer

Did you attend or organise any events?
Virtual Q&A session with a clinical research nurse. 
We arranged and recorded a Clinical Trials Video 
with Research Uro-Oncology nurse, Lynn Ho from 
the Western General Hospital in Edinburgh.



AFFILIATE HIGHLIGHTS
USA – KidneyCAN

Please share the highlights of your online/digital 
campaign
• We feel the social media campaign and 

engagement on WKCD was successful. The 
topic of Clinical Trials and Treatment Options 
really resonated with all members of our 
audience – patients, caregivers, doctors, 
researchers, and industry professionals. 

• The most popular posts across all platforms 
were those that included the six questions to 
ask your doctor about treatment options. That 
graphic was well done and impactful. 

• Before WKCD, the videos IKCC created to 
describe the day and the topic were engaging 
and well-viewed by our audience. 



AFFILIATE HIGHLIGHTS
USA – KidneyCAN

Did you do any other online/digital 
interactive campaigns/activities?
We directed people to the IKCC webinar 
on WKCD, and we also promoted our 
upcoming Town Hall event “Always an 
Option: Clinical Trials for Kidney 
Cancer” on July 19th. 

We used hashtags #WKCD, #WorldKidneyCancerDay, 
#kidneycancer, and #clinicaltrials throughout the campaign. 



AFFILIATE HIGHLIGHTS

SWEDEN - Kidney Cancer Association of Sweden

Did you do any other online/digital interactive 
campaigns/activities?
Online survey
Please share the highlights of your online/digital 
campaign?
It really created a massive energy boost on having 
members sharing their experience on treatment 
discussions
Did you organise any events?
Swedish Kidney Cancer Day on September 15

USA – Judy Nicholson KC Foundation

Which social media platform/channels did you use?
Facebook
Please share the highlights of your online/digital 
campaign?
Our social media campaigns delivered an increase in 
the number of impressions

USA – Powerful Patients

Did you get any media exposure?
I was interviewed on the local TV station and their 
website, Brookline HUB.



WORLD KIDNEY CANCER DAY 2022
We need to talk about treatment options

Thank you to everyone who took part in the 2022 campaign.

With your commitment to awareness raising, supporting patient advocacy and research, we will continue 
our combined efforts to reduce the global burden of kidney cancer! 

The IKCC and our affiliates around the world wish to thank our sponsors and partners for giving  
kidney cancer a global voice.


