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OVERVIEW
• The 2nd World Kidney Cancer Q&A Day was a great success.                                 

We are building momentum worldwide!  

• In our first 2 years we have achieved:
• 650,000 social media impressions.
• Over 20,000 people have completed the World Kidney Cancer Q & A Day Quiz.

• Through global collaboration, we are raising awareness and providing a platform 
for awareness & action at the local and national levels.

• In this report we are pleased to share:
• Top-line results from the 2nd World Kidney Cancer Q&A Day campaign.
• Country highlights & activities.
• Feedback from the Affiliate Survey about the 2018 WKCD Q&A Day campaign. 



WORLD KIDNEY CANCER Q&A DAY 2018 GLOBAL RESULTS

Social Media Engagement (IKCC accounts)

• achieved a reach of over 250,000 people globally. This was a 260% 
increase on 2017 where 95,000 people engaged.

• this year IKCC’s engagement on Twitter alone achieved over 46,000 
impressions, 1017 engagements and 284 likes. 

• A weekly quiz  report for each country was published by our campaign 
coordinator with all data by answer, age and gender. 

• At the same time Social Media monitoring was undertaken to keep track of 
the creative spirit of our affiliate organisations - see some of the fantastic 
examples in this report.



WORLD KIDNEY CANCER Q&A DAY 2018 GLOBAL RESULTS

Total Reach was magnified by participating organizations, sponsors and      
medical associations to create a significant worldwide online presence.

Awareness Building Activities on June 21 2018: Q&A Day 

• Over 30 Video Posts.

• 250 Press Releases, Radio Interviews and 
Local Social Media Campaigns.

• 3 Fundraising Events.

• One Cake Baking Event.

• One patient education meeting in Brazil.

• Clown Doctors in Greece!

• And lots of Green Lips, Nails, and Hair!



OUR AMBASSADORS

• Global Ambassador – Juliet Ibrahim

• Board Ambassador – Anne Wilson

• UK Ambassador – Soraya Vivian

• German Ambassador – Mirko Drotschmann

• Indian Ambassador – Viji Venkatesh

• USA - Dr Eric Jonasch



COUNTRY HIGHLIGHTS - AUSTRALIA



COUNTRY HIGHLIGHTS - BRAZIL



COUNTRY HIGHLIGHTS - CANADA



COUNTRY HIGHLIGHTS - FRANCE



COUNTRY HIGHLIGHTS - GERMANY



COUNTRY HIGHLIGHTS - GHANA



COUNTRY HIGHLIGHTS - GREECE



COUNTRY HIGHLIGHTS - INDIA



COUNTRY HIGHLIGHTS - KOREA



COUNTRY HIGHLIGHTS - MEXICO



COUNTRY HIGHLIGHTS - NETHERLANDS



HIGHLIGHTS –NIGERIA



COUNTRY HIGHLIGHTS - POLAND



COUNTRY HIGHLIGHTS - SPAIN



COUNTRY HIGHLIGHTS – SPAIN 



COUNTRY HIGHLIGHTS - UK



COUNTRY HIGHLIGHTS - UK



COUNTRY HIGHLIGHTS - UK



COUNTRY HIGHLIGHTS - USA



COUNTRY HIGHLIGHTS - USA



INTERNATIONAL ASSOCIATIONS 



IMPACT: QUIZ RESULTS
Over the two Q&A Day campaigns, more than 20,000 people around the 
world have completed a 7-question, interactive, World Kidney Cancer 
Quiz. 

While not statistically significant, we have learned that the two areas 
that are least understood by our respondents are Incidence and Risk 
Factors.

. 

Country 2017 and 2018

USA 3637
UK 2315
France 1559
Greece 1094
Canada 1256
Spain 1075
India 784
Australia 905
Germany 533
The Netherlands 388
Poland 350
Portugal 184
Other 2018
TOTAL 20220



IMPACT: LOCAL/NATIONAL AWARENESS

. 



• World Kidney Cancer Day is now firmly entrenched on the Global Health 
Calendar.

• Key brand elements of GREEN, green lips, iconography established. 

• New global disease-awareness days take years to establish brand 
awareness.

• Kidney cancer is working to differentiate from “kidney disease”           
(World Kidney Day in March)

• Campaign will move from “awareness” to sharing knowledge for action in 
2019 (Global Patient Survey)

IMPACT – GLOBAL AWARENESS



As a result of the promotion of World Kidney Cancer Day 2018, a Kidney 
Cancer Europe Roundtable has been arranged for 26 September, 2018. 

To be held in Brussels the roundtable will address the following critical 
themes leading to development of a set of recommendations for policy 
makers, governments and key stakeholders to support an EU-wide strategy 
incorporating each participants final recommendations for the Kidney Cancer 
Report.

• Analysing the Current Policy Framework of Kidney Cancer in the EU and 
Member States.

• Improving Early Detection, Diagnosis and Patient Treatment.

• Fostering Research, Innovation and Drug Development.

IMPACT – POLICY DISCUSSIONS (EU)



Q&A Day 2018 was a global success

What worked:
• 75.0% of affiliates said the Facebook Campaign.  
• 58.3% of affiliates said the Quiz. 
• 58.3% of affiliates said Social Media. 

Affiliate Organisations see their Target Audiences for                                   
World Kidney Cancer Day as:

• Patients – 78.6%
• Carers – 42.9%
• Relatives – 42.9%
• Sponsors – 7.1%
• Health Professionals – 42.9%
• General Public – 50.0%

FEEDBACK FROM 2018



What worked:

• Timelines: Everyone had enough time to organise their programs. 

• Flexibility: Affiliates are good at taking a theme and creating noise 
about it in their own markets in their own way. 

• Artwork: The “Green Lips” are established and are building brand. 
equity as a WKCD asset.

• Interactivity: The Q&A Day quiz endures. 

FEEDBACK FROM 2018:



What can we improve upon in 2019?

• Translate-ability of campaign: “Kiss Off” worked well in some 
countries, did not translate in all cultures/languages.

• More videos! (More in local languages)

• For discussion: support for fundraising at the local level to support 
programs, research, services for kidney cancer patients & families.

FEEDBACK FROM 2018:



The IKCC and our affiliates around the world thank our sponsors and partners for giving 
kidney cancer a global voice.

Gold Sponsors  

Silver Sponsors  

Bronze Sponsor  

Thank you to everyone who took part in 2018. With your commitment to awareness raising, 
supporting patient advocacy and research, we will continue our combined efforts to reduce 
the global burden of kidney cancer!

THANK YOU 



• http://www.digitaljournal.com/pr/3822559

• http://caracol.com.co/programa/2018/06/22/sanamente/1529687304_258281.html

• https://www.newsbeast.gr/health/arthro/3734552/i-ipsen-simmetechi-energa-stin-
evesthitopiisi-gia-ton-karkino-tou-nefrou

• http://www.mononews.gr/health/karkinos-ton-nefron-gine-krikos-stin-alisida-tis-
enimerosis-gia-ti-noso

• https://www.harboroughmail.co.uk/news/our-love-pulls-us-through-the-dark-days-
market-harborough-family-tells-of-the-impact-cancer-has-had-on-their-lives-1-8526700

LINKS TO ARTICLES RELATED TO WORLD KIDNEY CANCER DAY


